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Events are a great way to show off your club to the community. 
There are many options that can be as big or as small as you want. Different events 
achieve different purposes and this section will give you many options to accom-
plish your goals. Remember, these are only suggestions the key is to determine 
what your goals are then tailor an event to meet those goals. 

WHY SHOULD YOU HOST AN EVENT?
In general, you want to get out into the community, highlight the attributes of your club and, attract 
new members. When hosting an event you want show all of the benefits of joining your club.  As with 
other methods for recruiting, think about the benefits for your potential customers.  Keeping the atmo-
sphere of the party positive can lead to new members or retaining your existing members. Ultimately, 
you want to show your community what you have to offer. 

EVENT IDEAS
Here is a small list of event suggestions. Some are more involved than others. If none of these ideas 
work for you hopefully they will spark an idea that will work for your club. 

SPLASH BASH
Goal – Use the national TV coverage of a major swimming event to get your existing members excited 
and to attract new members. 
A USA Swimming program designed to highlight your club while leveraging the coverage of swimming 
on TV. The Splash Bash is a party in a box. It has everything you need to host a party – games, decora-
tions, giveaways. 
 In 2010, NBC will have coverage of the Mutual of Omaha Pan Pacific championships. This is the highest 
level meet that Team USA will compete this summer. All of our top athletes will be swimming – Michael 
Phelps, Natalie Coughlin, Ryan Lochte, Cullen Jones and more. If you are interested in hosting a Splash Bash 
go to splashbash2010.com. All of these materials are free to USA Swimming Clubs. 

COMMUNITY FAIRS
Goal – Create a presence at a community event and introduce your community to your club.
Set up a booth at a local community fair. Make sure that you have give aways for  visitors. Informational 
handouts are probably best but other vendors will have handouts so try and make your giveaway as 
memorable as possible. Have your swimmers or parents help out as they are the face of the club and are 
your best salespeople. This may hard to gauge when or if this translates to new members but it works as 
a nice team builder while building a community presence. 

COMMUNITY PARADE
Goal – Introduce your community to your club with a wider reach. 
Similar to community fairs, parades have a wider reach but still accomplish your goals of being a part of 
a community event, getting the word out and a team builder. Find out when your local summer parade 
is and see if you can enter a float. Building the float will be a nice team building event. The parade itself 
is the opportunity to get your name out there and build awareness so make sure you put your club 
name and contact information on the float.  If a float is too much effort, just have your team walk in the 
parade holding the team banner and dressed in a team t-shirt.  If you really want to be memorable, have 
them walk wearing their swim caps.

ICE CREAM SOCIAL
Goal  - Bring the community to you. 
This type of event is when you have your swimmers invite friends and family that are not swimming 
for you team.   Free or cheap food is always a good was to attract people.  As far as you are concerned 
the more the merrier, attempt to put on clinic or fun race to show what your club is about.  For example, 
invite some parents to race each other or have some swimmers race each where a silly cap, life preserver 
or other items you have laying around. If you make it fun, your guests will really get into it. It would be 
nice to have ice cream or some other reason to stick around afterwards. This is excellent opportunity to 
bring out your pitch on why your guests should join your club.  

BOTTOMLINE
Establish goals for the event.Do not hold an event just for the sake of doing one. Ensure the event has 
value for both your club participants as well as potential new members.
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Questions, ideas or sug-
gestions about hosting an 
event? Do not be afraid to 
reach out to other clubs 
across the country. Ask oth-
er what works for them on 
the USA Swimming  Clubs 
Facebook page at facebook.
com/usaswimmingclubs.
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